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10 DIGITAL ADVERTISING TRENDS TO LOOK FOR IN 2019

3
Data Quality is
Changing (GDPR)

As enforcement ramps up on the EU’s GDPR regulations4 publishers,
marketers and advertisers are feeling the effects of more limited audience
data. Some are bemoaning the restrictions now that they’ve taken full force,
but there is a silver lining that will become increasingly apparent through
2019: though personal data (and therefore audience targeting) may be less
readily available, what is accessible will make up for this gap with its quality.
Compliance will be essential in 2019 and beyond but hang in there: the long
term results may have more upsides than we thought.
Bonus: What about the US?
U.S. publishers, even those without a large international presence, should
not ignore the implications of GDPR.5 Not only is compliance important for
publishers with international readership, but following GDPR regulations now
will mitigate the risk of U.S. policies that some presume may be on the horizon6.

4
TV is Digital

As more consumers cut the cord and ditch traditional television, it should be no
surprise that advertising is following suit. Ad spending on traditional TV is on
a steady (if slow) decline7, while connected TV ad spend is rocketing skyward,
up 93% this year and expected to rise. And it’s no wonder: almost 60 million
US households own at least one smart TV, according to Comscore8. With ondemand streaming now the preferred way to watch for millennials9, even for
traditional channels the conclusion is simple: TV is digital.
In 2019 and beyond, we should expect television to approach selling
advertising in ways that have been exclusive to digital publishers.
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5
The Normality
of Voice Search

5

With the aid of AI, voice search has shifted from a gimmick few of us actually
used (think Siri, circa 2011) to enormously useful tech that is in virtually
every new car or connected home. The implications for search advertising are
especially strong, as voice searches are more conversational, more longtail, and
most often on-the-go.
“Consumers are being trained by the likes of Amazon and Apple to simply shout
out their needs and expect expedited local solutions to accommodate them,”
said SEO Expert’s Bradley Shaw10. Voice search is quickly becoming the new
normal – it already accounts for nearly half of all searches and is the preferred
search method for Generation Z10. A recent survey revealed that 60% of adults
ages 35-44 planned to use voice search to research or purchase products
during the 2018 holiday season12. Advertisers and publishers are taking notice;
audio isn’t just a radio game any longer.
While the implications of voice search have most often been discussed in terms
of Search Engine Optimization and paid search campaigns, publishers are just
starting to realize the potential for native advertising activated by voice13.
Expect to see more creative uses in play in 2019.

6
Subscription
Models

A subscription model isn’t just a new source of revenue, it’s the ultimate optin. Some have speculated that’s one reason publishers are evolving toward
subscription models – to avoid fretting about GDPR and other data privacy
regulations. Not all subscription-based publications will rely on member dollars
as their main revenue source, but instead enjoy clean audience data – and
charge a premium for it.
While more publishers are moving content behind the paywall, brands are
getting creative, offering exclusive deals or vouchers to readers. David
Mulrenan, head of investment at Zenith, told WARC1 “This isn’t traditional
advertising, but it is advertising [nonetheless].”
It should be no surprise that publishers are likely to continue adopting
subscription models in 2019 and beyond. But we shouldn’t assume they are
likely to abandon advertising along the way.
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7
Expect
Even MORE
Mid-Roll Ads

8
Real-Time
Dominates Native
Advertising

By now, we’ve seen this mid-roll advertising tactic employed by social media
networks like Snapchat and Facebook, and we all must admit: it’s a little
annoying. But is it effective?
It’s easy to see the appeal of this strategy to advertisers. After all, midroll ads are watched through to completion a whopping 90% of the time .
Programmatic has contributed to the rise of mid-roll ads, making it easier
than ever to book with specific parameters, including specific space and
duration criteria.
Video accounts for 25% of all digital ad spending in the US,16 and experimenting
with placement has contributed to this rise. Publishers need to be looking for
the most efficient ways to book pre-roll, mid-roll and post-roll video ads, as
they will become huge growth drivers in 2019 and beyond.

Audiences love live video. On Facebook, 78% of users watch livestream videos,
spending 3x more time on them than other video content and commenting up
to 10x more.17 Publishers and brands already know that native advertising
is particularly effective at holding attention spans, so it’s no wonder that
interest in live video as a native advertising platform is on the rise.
Publishers have a huge opportunity to expand native advertising offerings via
live video in 2019. Their challenge will be managing a new addition to their
multi-channel campaigns.
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9
Augmented
Reality Becomes
Mainstream

10
Mobile-First
World: 5G

7

It’s not just for video gaming anymore – augmented reality has crept its way
into not only social media (looking at you, Snapchat) but also some of the most
popular smartphones on the market. The rainbow-vomit AR filters of old have
been replaced with increasingly sophisticated and clearly branded experiences.
As publishers are experimenting more and more with augmented reality,
consumers and advertisers are taking notice18. Worldwide, spend on
augmented reality advertising has multiplied by a factor of more than
20 since 2014, topping $12.8 billion in 2017 and continuing to grow
exponentially19. On Snapchat alone, more than 61 million daily users interact
with AR features every day, averaging 3 minutes of use. Now, with Snap Inc.’s
kickoff of their Lens Creative Partners program, brands have more access than
ever to advertising technology once thought to be science fiction20.

Why include 5G in our list of trends? Scott Singer told Digiday21: “5G is the tech
that’s going to make all the new tech that everyone is talking about happen.
AR, VR, AI, [internet of things], including driverless cars, all those things need
incredible data speed to actually happen on a public network.”
The advertising possibilities that come from these new technologies breaking
into the mainstream are endless, but the biggest impact in 2019 will be simple:
speed. In the 2016 Interactive Advertising Bureau study “Who Blocks Ads,
Why, and How to Win Them Back22,” respondents’ top reason for using an
ad blocker on both desktop and mobile devices was that advertisements
slowed down browsing. According to the FCC, is 1,000 times faster than 4G
with 100 times less latency.
Speed is expected to not only lower the rate of users who activate ad blockers,
but also increase efficiency of programmatic, lower entry barriers to AI and AR,
and stabilize complex data retrieval. When tech evolves, advertising evolves.
Look for it in 2019.

Bonus:
Data is King

All these digital advertising trends have one thing in common that binds them
together and keeps them relevant: data. Audience data, data privacy, sales data,
etc., all this information continues to drive consistent and impressive growth
for publishers and advertisers alike. Are your systems up to the task?

Talk to a digital advertising sales expert
and learn how we can help.
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